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The Employer Shared Responsibility (ALE]) provisions of the Affordable Care Act (ACA] are
in effect for Applicable Large Employers (ALE]. As a result, Annual Health Care Reporting
is undoubtedly on your radar. Beginning in 2016, ALEs have to begin filing annual informa-
tion reports 1094-C and 1095-C with the IRS, documenting that they have complied with
Section 4980H of the Internal Revenue Code.

The data elements required for compliance are numerous and should be stored and
maintained by the employer. Moreover, your clients are subject to audit by the IRS, and
this data will be critical in disputing incorrect ACA penalty assessments. It's time to start
thinking about how your clients will develop and deliver the right tools in conjunction with
effective benefits communications and year- end communications to drive awareness and
engagement.

This insightful and informative website will include an overview of ACA annual reporting
and actionable advice on how to leverage strategic communications.

Attendees will walk away with best practices on:

» Forms 1094-C and 1095-C reporting

» Who needs to report? Who needs to receive a report?

» When do reports have to be filed?

» Section 4980H penalty assessments and appeals

» Types and sources of data required for compliance

» The role of communications in the execution of your overall annual reporting strategy

» Actionable advice on how to build and execute an engaging communications campaign

ADP’s experts are at the forefront of helping employers understand the complex compli-
ance, financial, and strategic issues surrounding workforce management - and overcom-
ing challenges in complying with ACA. Together we can provide you with Human Capital
Management (HCM] and compliance expertise to address your ACA plan design and
annual health care reporting needs.

Participants in the live webcast will need access to a computer connected to the Internet. HR.com highly recommends
you test your computer in advance of the webcasts. Once you register for the webcasts, full login instructions will be sent
to you 24 and 2 hours prior to going live. You must run the system test to ensure you can access the session

* The content presented during this webcast should not be construed as legal advice. ADP encourages you to consult
with appropriate benefits counsel.
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